
     

tion, looking clearly at 
your situation and at the 
resources that you have 
or could have available 
to you to make these 
strategic decisions is 
key. One such resource 
for individual strategic 
planning is clearly SLA. 
As you move into the fall 
of 2011 take a look at 

what SLA offers you and 
judge it critically on how 
it can help you in your 
own strategic goals. I 
sincerely hope that by 
joining and participating 
you will deem it valuable 
in relation to peer con-
tact, networking, learn-
ing, and leadership de-
velopment through its 
many  volunteer oppor-
tunities. Leverage the 
organization and use 
the resources it provides 
for your own goals to 
best effect ï the cost 
benefit will be to both 
you and SLA.  
 
 

Britt Mueller  
President, SLA -SD 
brittm@qualcomm.com  
 

Summertime is in full 
swing in San Diego. The 
plants need more water, 
traffic seems to be a bit 
better as people take 
their vacations, and kids 
fit the last free days in 
prior to returning to 
school.  
 
For me this timeframe 
always means budget 
and strategic planning 
for the upcoming fiscal 
year. Although the plan-
ning and the work 
required to justify 
costs, explain pro-
jects and determine 
focus is always 
challenging and at 
times frustrating, 
the end result is inevita-
bly worthwhile and re-
warding.  
 
When I have to plan 
thoroughly, present my 
ideas within the context 
of the business environ-
ment, respond to scru-
tiny and skepticism, and 
justify costs in relation to 
the entire organization I 
inevitably emerge in the 
fall with a focused 
plan  and a clear under-
standing of how the Li-
brary fits into the larger 
organization. If I have 
done my job well, we 
will begin embarking on 
new areas of focus and 

strategic direction with 
the resources needed to 
succeed and provide 
value.  
 
Planning and allocating 
resources is not only for 
organizations. Individu-
als too can benefit and 
become more competi-
tive and focused by 
looking carefully at what 
they want to accomplish 
in the near future. We 
are all familiar with the 
marketing slogan ñJust 
do it,ò and there is much 
to be said for spontane-
ity and speed in pursu-

ing activities. However 
there is also room for 
individuals to do their 
own budget planning - 
budgeting in the sense 
of planning on how to 
use the resources within 
and around you to best 
effect and for achieving 
success in your own 
strategic direction. Cost 
is only one part of budg-
eting, it always needs to 
be weighed in conjunc-
tion with the outcomes 
and resources avail-
able.   
 
Whether you want to 
gain new skills, change 
careers or get a promo-
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As you move into the fall of 2011 take a 
look at what SLA offers you and judge it 
critically on how it can help you in your 
own strategic goals.  
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July Program: Conference, Candidates and Tour  
 
Our July program was a great success!  On July 28th, sixteen members gathered at 
the Grossmont Healthcare district conference center to hear a panel discussion on 
the SLA annual conference from local members who were able to attend.  Panel-
ists included Amy Bethancourt, Cindy Shamel, Jill Blaemers, and Bobbi Weaver.  
Each gave a short overview of their most memorable moments from the Philadel-
phia conference. 
 
Highlights included a recap from a session with August Jackson on Internet search 
strategies, the benefits of the virtual conference, and the continued popularity of 
eBooks.  A copy of the 
slides from the Jackson 
presentation are avail-
able online,  
 
Cindy Shamel reminded 
members that the virtual 
conference is a great 
option if you cannot at-
tend SLA.  You can 
view the presentations 
in Second Life and get 
continued access to the 
keynotes and spotlight 
sessions for six months 
after the end date.  Jill Blaemers commented on the eBook vendor presence and 
stressed areas of opportunity.  With eBooks comes a new set of copyright issues 
and as librarians it is important to have an understanding of copyright laws and the 
ability to interpret license agreements.   

 
 
 
 
Bobbi Weaver gave a detailed over-
view of sessions she attended and 
her experience presenting a poster 
in the Business and Finance divi-
sion.  A copy of her poster, Planning 
and Implementing a Law School 
Course on Specialized Legal Re-
search in Business Law, as well as 
others from the Business and Fi-
nance division are available online. 
 

 

Bobbi Weaver displays her poster at SLA 2011 

From left to right: Amy Bethancourt, Cindy Shamel, Jill 
Blaemers, and Bobbi Weaver 

http://www.slideshare.net/8of12/using-the-internet-to-research-private-companies?from=ss_embed
http://www.slideshare.net/8of12/using-the-internet-to-research-private-companies?from=ss_embed
http://bf.sla.org/conferences/2011-conference/poster-session/
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Meet the Candidates  

Following the July programôs panel discussion, Deb Hunt of Information 
Edge, San Leandro, CA and David Cappoli, Digital Resources Librarian for 
the Dept. of Information Studies, UCLA, gave brief speeches addressing 
their qualifications for President-
Elect of the Special Library Asso-
ciation and hopes for the future of 
the organization.  The election will 
be held from Wednesday Septem-
ber 7th through Wednesday Sep-
tember 28th.  Please ensure you 
have a valid email address on file 
with SLA to receive an electronic 
ballot.  To view a full bio of all 
2012 board candidates visit the 
SLA web site.  

 

Tour of the Herrick Library  

To cap off the July event, Kathy 
Quinn, Library Director, led mem-
bers on a private tour of the Dr. 
William C. Herrick Community 
Health Care Library.  The facility is 
open to the public and boasts a 
collection of more than 20,000 
health related items. 

Maria Fitzgerald, Amy Bethancourt and Vani 
Inampudi get to know one of the Herrick 
Libraryôs avid patrons 

Cindy Shamel and Kathy Quinn stand 
outside the Herrick Library  

President-Elect candidates Deb Hunt and 
David Cappoli visit San Diego to share 
their goals for the SLA organization 

Kathy Quinn hands out information on 
the library to eager SLA-SD members  

http://www.sla.org/content/SLA/governance/2011election/2012BODCand.cfm
http://www.herricklibrary.org/
http://www.herricklibrary.org/
http://www.herricklibrary.org/
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First Impressions: Reflections on my first SLA conference  
By Amy Bethancourt 
 
When I joined our my local chapter of SLA, I had planned on taking it 
easy, attending a few local networking events, meetings, and professional 
development seminars ï I had no idea I would also end up flying across 
the country to deliver a poster while attending my first SLA national confer-
ence. As a first-timer, my impressions of the experience were many, but I 

found that they centered around sev-
eral major themes that have continued 
to give me food for thought long after 
the conference was complete. 
 
On the way to Philadelphia with poster 
tube in tow, I used my travel time to 
review my talking points and give some 
thought to how the experiences of early
-career information professionals like 
me relate to this yearôs Future Ready 
theme. With my mind thoroughly occu-
pied with the future, entering the heart 
of Philadelphiaôs historic districts on my 
way to the conference provided a dis-
tinct contrast that would prevail 
throughout my trip. 
 
 
 

My first impression of the conference 
venue continued this theme, as I en-
tered the reception area on the top 
floor of Reading Terminal. This beau-
tiful building from a bygone era, re-
plete with iron-riveted crossbeams 
holding up a soaring wooden plank 
ceiling, was outfitted with SLAôs multi-
tudinous LED screens and a glossy 
white plastic check-in area meant to 
shout ñFuture Ready!ò This place, 
straddling the lines between past, 
present, and future, was where I 
spent the majority of the next several 
days listening, thinking, and of 
course, networking with my col-
leagues from across the globe. 
(cont. on page 5) 
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(cont. from page 4)  

In the days that followed, I had an 
opportunity to deliver my poster to a 
warm and intelligent audience in the 
Business and Finance division 
(earning me a combination of ñFirst 
Timerò and ñSpeakerò ribbons that 
many of my colleagues found in-
triguing), share a meal, dance party, 
and even a walking tour with several 
of my favorite database vendors, as 
well as pass out a large handful of 
business cards. 
 
Though I enjoyed plenty of sessions 
on topics like researching private 
companies, data visualization and 
best practices in competitive intelli-
gence, I found myself pondering the 
talking points delivered by several of the spotlight and keynote speakers 
throughout my trip and well after my plane landed again in San Diego. 
 
Wandering through the narrow cobblestone streets of Society Hill on a rare 
break between conference sessions, I pondered Stephen Abramôs concept of 
the increasing value of librarians as sense-makers within the burgeoning in-
formation economy; trekking past Philadelphiaôs Victorian-era City Hall on my 
way to a reception at the historic Union League, I noticed my thoughts return-
ing to Thomas Friedmanôs idea that creativity and right-brained thinking are 
about to become the single most important competitive advantage in a future 
driven by innovation. And as I completed my paperless check-in on a touch-

screen at Philadelphiaôs airport, ready for 
a trek across the country that would take 
mere hours thanks to modern technology, 
I could not help reflecting upon the age-
old notion of the importance of cultivating 
customer loyalty, presented by James 
Kane. 
 

Throughout the conference, my experi-

ences ranged from exhilarating to ex-

hausting to thought-provoking and back 

again, as I explored the current state of 

our profession, poised between a distin-

guished history and promising future. 
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 SLA Members Help Phillyôs 
Kids Obtain Access to Books  
By Bobbi Weaver 
 
On Thursday, June 16, 2011, 
four attendees of the SLA 2011 
conference in Philadelphia made 
a trip to the Philadelphia Readsô 
Book Bank at the Martin Luther 
King, Jr. High School in North 
Philadelphia.  Philadelphia 
Reads is a nonprofit organiza-
tion that, through book dona-
tions from the community, provides 
a book bank for area educators to 
obtain books to supplement class-
room libraries.  There were also a 
few books collected during a book 
drive at the conference.  Special 
thanks to the Philadelphia Chapter 
for hosting the donation bin and 
helping to arrange the book drive. 
 
Dr. Adrienne Jacoby, the Executive 
Director of Philadelphia Reads met 
our group at the high school, and 
gave us some background informa-
tion about the book bank and how it 
was organized.  Rita Ormsby, Ingrid 
Radkey, Alice Solmya and I spent 
part of our morning shelving book 
donations by category.  Book dona-
tions were taken from the donation 
bins and placed on the appropriately
-marked shelves.  This method 
makes it easy for teachers to select 

the genres of books needed for their 
classrooms.  In the two hours we 
were there, we managed to empty 
and shelve three larges bins of 
books.  This project was a great way 
for us to use our organizational skills 
to provide access to books to the 
children of Philadelphia. 
 
More information about the work of 
Philadelphia Reads can be found at 
its web site at http://
www.philareads.org.  Philadelphia 
Reads continuously needs your do-
nations of new or gently-used chil-
drenôs books.  If you are in the 
Philadelphia area, look for its bins at 
various sporting events.  Donations 
can also be taken or sent to its of-
fices at 325 Chestnut Street, Suite 
903, Philadelphia, PA  19106. 
Originally published in the Summer 2011 

edition of ERMD News . 

Save the Date!   
 

The SLA 2012 Annual Conference will be 

held July 15 -18th  in Chicago!  By popular 

demand the 2012 conference will be held 

in July next year instead of June.  We 

know summer is a busy time of year so 

mark your calendars if you plan to attend. 

 

http://www.philareads.org
http://www.philareads.org
http://www.sla.org/content/Events/conference/ac2012/index.cfm
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Holland Kessinger  
Librarian, Dubois Library  
at the Museum of Photographic Arts  
 
 

How did you decide to go into this field?  
I've rewritten my response to this question a dozen 
times, because I'm not sure I really know how I decided. 
People, however, are never surprised that I work as an 
art librarian. It sounds silly to say that I've always been 
drawn to words and books and arranging and organiz-
ing, but it's true. I love searching, finding context, en-
gaging with new technology fervently and constantly, 

the grit of research, and the challenges of keeping up with all of it. I think I was 
most drawn to the field because of the myriad of jobs that might be possible. Con-
sidering the bleak job market right now, I might have been naive and optimistic 
about that at the time, but I've been lucky that it's worked out.  
 
When and how did you first become involved in SLA?  
I was recently asked by Carla Hernandez to give the San Diego Chapter a tour of 
the Library that I manage, and she really encouraged me to become a member. 
I've never been a very good joiner of things, but I decided that I would really like to 
connect with and learn from other library professionals in San Diego. It helped that 
everyone on the tour was very friendly and nice.   
 
What kind of work are you doing now? What do you like (or dislike) about it?  
I am the Librarian for the Dubois Library at the Museum of Photographic Arts in 
Balboa Park. I have worked on and off at this Library since 2003, and am very 
happy and fortunate to work for MOPA. As the only staff member of the Dubois 
Library, I am responsible for all of its activities, from cataloging and processing 
donations and acquisitions, to grants, assisting researchers, and dusting shelves. 
I work closely with the curatorial and education departments of the Museum, cre-
ate library exhibitions and research guides, and work with BPALS, an affiliate 
group of libraries in Balboa Park. I manage a great team of volunteers and interns, 
and really do love my work. I dislike my budget. 
 
How would you personally like to impact the library and information profes-
sion?  
I learn constantly from my interactions and relationships with other librarians and 
professionals in the field, and I would love to pay back this fortune I've received. 
I'm hoping to become more involved with organizations like SLA and ARLIS, and 
eventually be active with advocacy issues or the promotion of information literacy, 
which is near and dear to my heart. At the moment, I enjoy working with library 
science interns and encouraging their educational activities and work experience. 
 
What do you like to do outside of professional activities / interests?  
I've recently learned that I like to garden and am actually capable of keeping 
plants alive. I read incessantly, never exercise, and love to travel. I have two 
young children who keep me very busy, and a husband who makes me laugh.  
 
 

 

SLA Member Profile: Holland Kessinger  
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Alignment is all about  
telling our stories  
 
The last couple of alignment updates 
have all been about what the align-
ment project is (say it with me ï 
Communicating Our Value!). But how 
do we accomplish this? SLA says 
that our key messages to our organi-
zations should be: 

¶ Knowledge Sharing 

¶ Global Networking 

¶ Competitive Advantage 

¶ Bottom-Line Benefits 
 

 However, just telling people about 
what information professionals do 
and how we add value to our organi-
zations is not enough ï we need to 
become compelling storytellers.  
 
Last month, I had the pleasure to 
attend a lecture and workshop led by 
Andy Goodman (http://
www.agoodmanonline.com), a public
-interest communications consultant 
and author of books like Why Bad 
Ads Happen to Good Causes. The 
lecture was all about getting our or-
ganizationsô messages across by 
sharing our stories. Mr. Goodman 
gave an example of a non-profit di-
rector saying something to the effect 
of, ñWe have the data, letôs just show 
it to people and that will convince 
them!ò  

 
While it is important to keep in mind  
a vision of what we want to accom-
plish, our vehicle for communicating 
these visions are our stories. People 
can relate to stories more than they 
can to data. Maybe, instead of say-
ing that your library saves the com-
pany X number of dollars per year by 
providing accurate information, have 
an ñelevator storyò ready that says 
something like: ñOne of the project 
leads here was running into a lot of 
patent roadblocks, resulting in quite 
a bit of delays on the development 
side. Luckily, she came into the li-
brary to vent one day and we were 
able to set her up for a consultation 
with our patent specialist. Her last 
project came in on time, saving the 
company over 400 man-hours!ò It 
may not be the most emotional story, 
but it illustrates one of the alignment 
messages rather than simply telling 
it. 
 

Reframing how we communicate our 

values into stories is difficult, but Iôm 

convinced the results will be so 

much better. To learn more about 

storytelling from Andy Goodman, 

visit his website where there is a 

short video on Storytelling as Best 

Practice. 

 
 

Alignment Project Update  

Got a story to tell?  
Whatôs your ñelevator speech?ò 
How do you tell your organiza-
tionôs story?  
 
Share your thoughts with your 
peers by telling your story on 
the SLA-SD blog or in our quar-
terly newsletter. We want to 
hear from you!  
 
Visit the SLA-SD blog or email 
bee.bornheimer@gmail.com 

Talitha Matlin  
Alignment Ambassador,  
SLA-SD 
tmatlin@sandiegozoo.org  

http://www.agoodmanonline.com/red.html
http://www.agoodmanonline.com/red.html
http://www.agoodmanonline.com/bad_ads_good_causes/index.html
http://www.agoodmanonline.com/bad_ads_good_causes/index.html
http://www.agoodmanonline.com/workshop/index.html
http://www.agoodmanonline.com/workshop/index.html
http://sla-divisions.typepad.com/sandiego/
mailto:bee.bornheimer@gmail.com
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Volunteer 

today! 

We need 

you to make  

SLA -SD 

great!  

Great programming for the 

SLA-SD depends on  

enthusiastic volunteers like 

you! 

 

Here are some opportunities  

available with the Chapter 

where you can make a great 

impact on SLA-SD and its  

future. 

 

In addition to helping the  

Chapter, youõll also be helping 

yourself to great networking 

and professional development 

opportunities. 

Available Positions for 2012 : 

 

President -Elect:   This position provides an excellent 

opportunity to develop your leadership and management 

skills.  During the first year as President-Elect, you will 

lead the Programming Committee.  When you move into 

the Presidentõs position the following year, you will plan 

and lead all board meetings, and oversee the Chapter's 

activities.  During your third year, you will serve as the 

Past-President and participate on the Nominating Com-

mittee to select future SLA-SD leaders. 

 

Directors (2) :  The two directors will work together to 

organize the popular fall seminar.  This event is an impor-

tant part of the Chapter's programming.  It provides the 

Chapter with good visibility in the Southern California 

community, and helps to increase our revenue. 

 

Secretary:  As the Chapterõs Secretary, you will record 

minutes from the board meetings.  You will also review 

and correct the minutes and distribute them to the 

board members for review and correction before 

final publication. 
 

Students and new 

librarians are 

especially  encouraged 

to volunteer ! 

 

Contact Cindy Shamel 

(cshamel@shamelinfo.com ), Bobbi 

Weaver ( baw@cwsl.edu) or Mike Perkins 

(mperkins@mail.sdsu.edu ) 

to volunteer.  Thank you.  

 

SLA Volunteer Opportunities  

 

 

Make Your Impact on SLA-SD 

mailto:cshamel@shamelinfo.com
mailto:baw@cwsl.edu
mailto:mperkins@mail.sdsu.edu
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Feature: Pro Tips  

Five Ways to Jazz Up Your Deliverables  
By Cindy Shamel 
 
You donôt have to be a graphic designer to add eye-catching, informative fea-
tures to the reports coming out of your information center.  Here are five very 
easy tips for adding value and visual appeal. 
 
 

1.) Text Boxes ðCall out a key finding or 

quotation into a shaded text box.  
 
Create your own or use the nifty feature in Mi-
crosoft Word to find one like this.  Just click on 
Insert/Text Box and take your pick. 
 
 
 

2.) Charts and Graphs ðYou can always create your own charts and 

graphs (some tips on how learning 
how to do that are included at the 
very end of this article), but some 
databases create them for you.   
 
 
Hereôs one that Factiva produced 
from a search on ñsocial media 
marketingò.  The bar chart shows 
the 10 most common companies 
found in the results and the number 
of articles associated with that com-
pany.  Graphs like this can enhance 
the readerôs understanding of the 
findings. 
 

 
 

3.) ImagesðInclude a photo or other image as appropriate.  Hereôs an exam-
ple from the BBC news site.  The BBC uses a variety of techniques to jazz up 
their articles.  Itôs a good place to get ideas. 
 

MOOSE FACTS 

 
¶ They are the largest members of the deer family 

¶ There are approximately 900,000 moose across North America 

¶ Their diet consists mainly of plants with woody stem 

 
 
       (cont. on page 11) 

[Type a quote from the document 

or the summary of an interesting 

point. You can position the text 

box anywhere in the document. 

Use the Text Box Tools tab to 

change the formatting of the pull 

quote text box.] 
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(cont. from page 10) 

4.) Word Clouds ð If your deliverable is text-heavy, for instance youôve done a 

literature search and have retrieved a collection of articles, it can be informative to 
include a word cloud.  Word clouds help the reader visualize the key concepts dis-
covered in a collection of articles.  A free and easy tool for this is Wordle, http://
www.wordle.net. Hereôs a word cloud made from the text of the SLA San Diego 
Chapter practices manual.  Fascinating for sure. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

5.) Attribution ð Include your picture and contact information on the final page of 

your report.  This puts a face with your name and can encourage a telephone call or 
corridor conversations.  Donôt assume people will look this up in the company direc-
tory.  
 

 
 

 
But wait.  Thereôs more.  There are lots of other things you can do like use Styles 
and Headings to instantly create a table of contents; use Excel spreadsheets to cre-
ate bar graphs or tables; or include logos and page numbers in headers or footers. 
Would you like to learn more about how to use features in Microsoft Word and Excel 
to enhance your reports and other deliverables?  Feel free to contact me or go to the 
SLA website, login as a member, click on Resources/Innovation Lab/Atomic Learning 
for a wide range of free tutorials. 

Cynthia L. Shamel, MLS 
 
Research Analyst at Shamel Information Services 
 

858-673-4673 or cshamel@shamelinfo.com 

About the Author:  Cindy Shamel owns Shamel Information Services and is 
a past president of SLA San Diego.  She created ñExamples of Value-Added 
Deliverablesò for the SLA Future Ready Toolkit and has delivered value added 
research and analysis to global clients in multiple industries for over 13 years. 


